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Program Highlights

Teresia demonstrates how a simple arm string has helped
her achieve a level of independence and dignity, though she
has limited mobility. (Photo credit: Elisha Ratemo)

Kenya-Preparing for Transition

WASHplus is winding down its Kenya activities—integrating
WASH and HIV and advancing improved sanitation—and
preparing for an endline survey. This four-year activity is
documenting lessons learned and showcasing its work in
the field. Five new field stories demonstrate the breadth of
this project—training artisans and community health
workers, inspiring individuals to promote hygiene and
sanitation small doable actions in their community, and
introducing simple technologies that have a profound
impact—and the lives the project has touched. Read the
stories here. An end-of-project event to transition the
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WASHDplus activities to government entities and other
USAID-funded projects in the field took place September
25. Read the end-of-project report here.

Public Health Officer James Yatich explains about a
commode he improvised for chronically ill patients.
The innovation was displayed in a gallery showing the
works of WASHplus programs in Kenya over the past
four years at the end-of-project event. (Photo credit:
Elisha Ratemo)

Bangladesh-What to Do About Poo?

Emerging evidence links poor sanitation and open
defecation with childhood stunting. To address this issue, as
part of its WASH and nutrition activity in Bangladesh,
WASHplus has started identifying small doable actions for
safe disposal of infant feces by age cohort (infant, toddler,
under 5) and will work with USAID and other implementing
partners to pilot integrating safe feces disposal into their
activities. Working with Bangladesh partners WaterAid,
SHIKHA, SPRING, ICDDR,b, and the Water and Sanitation
Program, WASHplus convened a knowledge-sharing
platform on the topic in June. Among the presentations was
a comprehensive overview of *“Why WASH Matters for
Improved Nutritional Outcomes for Infants and Young
Children,” available here.

Mali-A First-Hand Account of Nutrition Demos
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NEW RESOURCES

Developing a 4Ps
Marketing Mix to
Introduce the Adhunik
(Modern) Chula in
Bangladesh

This poster describes
WASHplus’s contribution to a
larger stakeholder process in
Bangladesh to promote the
uptake and use of a new
generation of improved
cookstoves.

WASHplus joined with the
Global Alliance for Clean
Cookstoves to engage iDE to
develop a Marketing and
Behavior Change Strategy
for ICS in Bangladesh. The
strategy identifies four early
adopter segments most
ready to purchase the stove
and influence others to
follow. Using a classic
marketing tool, the poster
(and related research)
proposes a 4 “P”s marketing
mix, describing the role of
entrepreneurs, marketers,
distributors, health and
energy advocates, and
financial institutions to
convincingly reach these
early adopter segments.

WASHDplus presented the
poster and study findings
during a technical session of
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